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What is the Stay Home & Read a Book Ball?   

The Library Foundation of Los Angeles’ longest-running and most 
beloved fundraiser to benefit the Los Angeles Public Library.  
 
 ● The Most Anticipated Non-Event of the Year / Anti-gala / Introvert’s Ball  
 ● Stay at home, read a book, and have a ball! 
 ● Donate to the Library what you would have spent at a fancy gala or a night out 
on the town  
 ● Great engagement tool for library patrons, librarians, library Friends groups, 
local literary community and existing supporters 
 ● Anyone can participate! Largest gift: $10k  Smallest gift: $5 
 ● Build upon previous success year after year  
 ● Keep expenses to a minimum  
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Stay Home & Read a Book Ball History   

Beginning 
 
Founded in 1988 after Central Library Fire of 1986  
 ● Pre-dates the Library Foundation  (est 1993)  

 ● Trademarked the name!  
 ● Fundraiser for children’s events and reading programs  
 ● Cultural and educational programs at the Library / ALOUD Series  

 

(2019) 31st Annual Stay Home & Read a Book Ball 
 ● Highest-grossing in history  $137,473 

 ● Increase in income over previous year: 23% 
 ● Number of individual gifts: 416 
 ● 46% of donors are were not current Members 
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How Does this Campaign Work?  

Make it unique to you!  
 
What We Do:  ● Identify local and national authors/ figures to offer support as Chair 

and Honorary Chairs  ○ Chair letter (around 300 words)  ○ Quotes of support from Honorary Chairs ● Sponsorship mailing  

 ● Invitation mailing  ○ Remit envelope “seating request” 
 ● Extensive social media campaign 

 ● Library involvement - posters, book displays, reading lists 
 ● Extensive email marketing campaign   
 ● Build momentum and buzz by incorporating the ball into your 
upcoming events  
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Past Chairs of the Stay Home & Read a Book Ball 

 

· 1993 | Debbie Allen 

· 1994 | Harriet Doerr 

· 1995 | Sidney Sheldon 

· 1996 | Carolyn See 

· 1997 | Elizabeth Forsythe Hailey 

· 1998 | Lynn Redgrave 

· 1999 | Bebe Moore Campbell 

· 2000 | Gary Ross 

· 2001 | Lisa See 

· 2002 | Patt Morrison 

· 2003 | Michael Crichton 

· 2004 | Anne Taylor Fleming 

· 2005 | A. Scott Berg 
 
 
 
 

 

· 2006 | Jamie Lee Curtis 

· 2007 | Sidney Poitier 

· 2008 | Dick Van Dyke 

·  2009 | Azar Nafisi 

· 2010 | Walter Mosley 

· 2012 | Jonathan Lethem 

· 2013 | Mark Salzman 

· 2014 | Louise Steinman 

· 2015 | Junot Diaz 

· 2016 | Judy Blume 

· 2017 | Ann Patchett 

· 2018 | Viet Thanh Nguyen 

· 2019 | Susan Orlean 
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Past Honorary Chairs 

 

· Ray Bradbury 

· Anjelica Huston 

· Roy Choi 

· James Ellroy 

· Carlos Santana 

· Janet Fitch 

· Anne Lamott 

· George Saunders 

· Eloise Klein Healy 

· Salman Rushdie 

· Terry Tempest Williams 

· Michael Connelly 

· Robin Coste Lewis 
 
 
 
 

 

· Juan Felipe Herrera 

· Rebecca Solnit 

· Aimee Bender 

· Patton Oswalt 

· Mona Simpson 

· Colson Whitehead 

· Common 

· Pico Iyer 

· LeVar Burton 

· Jennifer Egan 

· Morgan Parker 

· Attica Locke 

· Lisa See 
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Print Invitation 
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Social Media Campaign 

Great tool for audience engagement!  
 ● What will you be reading?  ● Where will you be celebrating?  ● Quotes of support from Honorary Chairs ● ANIMAL PHOTOS FOR THE WIN!!! ● Facebook polls  ● Librarians getting involved ● City Librarian photo/ video content ● Staff participation  ● Reading recommendations  ○ Ex: Oscars = book to movie  

adaptations 
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Social Media Campaign Examples 
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Social Media Campaign, cont.  
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Final thoughts... 

To consider when planning your campaign… 
 ● Find something special about your city / history / story to focus on ● Timing of campaign & “non-event” ● Catchy name? & Hashtag ● Social Media engagement / problems with Facebook advertising  ● Local literary community engagement  ● Should you have an actual event?  ○ Or pre-event book swap? ● Save the date bookmarks?  ● Corporate sponsorship and local/ national partners  ● Incorporate into your events leading up to the date of the ball 

 
Thank you! Questions?  
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Thank you! 
 


